
MILLÉSIME BIO – CSA SURVEY
FOR WINE, ORGANIC IS STILL 

THE BENCHMARK ENDORSEMENT

O R G A N I S É  P A R  S U D V I N B I O

THE MILLÉSIME BIO - CSA SURVEY SHOWS THAT
ORGANIC ENDORSEMENTS 

ARE BETTER KNOWN AND PERCEIVED
THAN OTHER TYPES OF TRUST MARKS. 

IN PARTICULAR,
ORGANIC WINES RANK FIRST

FOR 4 MAJOR ISSUES:

OF FRENCH CONSUMERS RECOGNISE 
AN ORGANIC ENDORSEMENT

VERSUS 39% FOR HVE FOR EXAMPLE

OF FRENCH CONSUMERS WHO 
RECOGNISED AN ORGANIC 

ENDORSEMENT KNOW WHAT 
IT REALLY MEANS

– NOVEMBER 2022 –

RECOGNITION AND UNDERSTANDING OF ORGANIC ENDORSEMENTS

FOR 7 IN 10 EUROPEANS, ORGANIC ENDORSEMENTS INCREASE 
THEIR TRUST IN WINE

WINE CONSUMERS SAY THEY ARE RECEPTIVE TO INITIATIVES 
THAT COMPLEMENT ORGANIC FARMING

TOP 3 MAJOR CRITERIA FOR WHICH ORGANIC ENDORSEMENTS 
RANK HIGHER

OPENNESS TO MORE RECENT ENDORSEMENTS

OF FRENCH CONSUMERS WHO 
RECOGNISED HVE ENDORSEMENT 
KNOW WHAT IT REALLY MEANS 

AWARENESS
ORGANIC IS WELL AHEAD

TRUST
ORGANIC IS THE MOST BENEFICIAL

TRUST
IS ORGANIC PART OF EUROPEAN 

HERITAGE?

CONSUMER
ASPIRATIONS

HEALTH 
PROTECTION

RESPECT FOR THE 
ENVIRONMENT

RELIABILITY 
OF INSPECTIONS

NON-USE OF SYNTHETIC 
CHEMICALS

96%

vs93% 73%

89%
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AWARENESS
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TRUST
CONSUMERS PREPARED

TO COMMIT

CONSUMER
ASPIRATIONS

ENDORSEMENTS
WHAT ARE WE REFERRING TO?
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69% 50%53%
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OF EUROPEAN 
CONSUMERS

FEEL A HIGHER PRICE 
FOR AN ORGANICALLY 

CERTIFIED WINE IS 
JUSTIFIED

61%

AWARENESS
ORGANIC IS WELL AHEAD

71% 68%

72% 72%

REDUCTION IN THE 
ENVIRONMENTAL 

FOOTPRINT OF THE 
PACKAGING

LOWER WINEMAKING 
INPUTS INCLUDING 

SULPHITES

DEVELOPMENT OF 
LOCAL SUPPLY CHAINS 
BETWEEN PRODUCERS 

AND CONSUMERS 

NON-USE OF SYNTHETIC CHEMICALS 
AND ANNUAL INSPECTIONS BY AN INDEPENDENT 

CERTIFICATION BODY AFTER THREE YEARS

THEY TAKE ORGANIC SPECIFICATIONS A STAGE FURTHER

ORGANIC ENDORSEMENTS

ENDORSEMENTS COMPLEMENTING ORGANIC
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73 % 70 % 52 % 70 %

% de répondants pour qui le label renforce la confiance
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